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Prof. Dr. Tobias Langner 
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'transfer - Werbeforschung & Praxis' (‘transfer – advertising research and practice’) aims at 
providing new knowledge and insights in advertising, communication, and branding to the 
scientific community and to practitioners. The journal covers a broad spectrum of topics. 
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I. General Notes  
1. Please submit your manuscript via e-mail to one of the editors. 
2. Please do not hesitate to contact the editors for any questions you might have. 
3. Each manuscript submitted to the research section of the journal is subject to a double-blind 

review process with two experts from the scientific community reviewing the paper. If this 
review process leads to acceptance of the manuscript, a practitioner reviews the paper 
regarding clarity of writing.  
Please be reminded that the authors must not be revealed in the manuscript. Please attach a 
separate file that includes the title of the manuscript and all details about the author/s 
(academic position, institution, research areas, address, e-mail, telephone number, and fax 
number).  

4. Please provide up to five keywords on the title page. The keywords should help the reader 
find your article in databases and indices.  

5. Provide a short abstract at the beginning of the manuscript (max 700 characters incl. 
blanks). 

6. Manuscripts submitted to the research section should not exceed 40,000 characters (incl. 
blanks), whereas manuscripts submitted to the practitioner section should not exceed 20,000 
characters (incl. blanks). 

7. If you work with figures or tables, please provide both as separate documents. Use common 
data formats such as PowerPoint for figures and Excel or Word for tables. If the figures are 
scanned or photographed, please submit them as jpg-file with a resolution of at least 300 dpi, 
given the picture has a width of at least 8 cm. 

8. The submitted manuscript will not be accepted if it has already been published or accepted for 
publication. When submitting a manuscript to ‘transfer – Werbeforschung & Praxis’, the 
author(s) agree that they will not submit the manuscript to any other publication outlet or 
publish the manuscript elsewhere as long as the manuscript is under review with ‘transfer’. 
The only exceptions are short versions of a Ph.D. thesis or similar comprehensive research 
work that can be submitted as a short version to ‘transfer’. If you are not sure whether this 
applies to your work that you intend to submit, please contact the editors. 

9. If your manuscript is accepted for publication, please submit a picture of each author (300 
dpi, with a picture width of at least 4 cm) in a common data format (.jpg, .gif). 

10. Authors will receive a page proof before the manuscript is published. If the editors do not 
receive an answer from the authors within two weeks, the accepted manuscript will be 
published without any corrections. Authors are allowed to correct formal issues, but not to 
change the content after they have received the page proof. 

11. Authors will not be paid for published manuscripts. The author(s) will receive five copies of 
the issue in which their manuscript is published. 

 
II. Notes on formal presentation  
1. The title of the manuscript must not exceed 75 characters. 
2. The numbering of the headings follows the decimal system. Please be aware that a 

meaningful structure of the manuscript supports the understanding of the text. 
3. Manuscripts can be submitted either in German or English. Due to the mission of ‘transfer – 

Werbeforschung & Praxis’ authors are encouraged to pay special attention to a clear writing 
that can be easily understood by marketing practitioners and the scientific community. 

4. Please use emphases in the text sparingly. Emphasis is given in bold letters. 
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5. Manuscripts are cited within the text body, not in footnotes or endnotes. To cite references, 
please pay attention to the following rules: 
 A source is inserted in brackets at the end of the sentence in which the source is being 

referred to: (Smith 1997). 
 If you refer to journal articles or articles in edited books, the indication of page numbers 

is only necessary in case of direct quotations. Otherwise, do not mention page numbers. 
If the direct quotation refers to more than one page, please insert ‘f.’ (for one page): 
(Smith 1997, 37f.). 

 Two authors are separated by a slash: (Smith/Roberts 1997). In case of three or more 
authors, only the first author is mentioned followed by ‘et al.’: (Smith et al. 1997). 

 If you cite more than one source, the sources are ordered alphabetically and separated by 
semicolons: (Roberts 2000; Smith et al. 1997). 

 Do not use abbreviations such as ‘ibi’ or ‘op cit’ when citing references. 
 If an author’s name appears in the body of text, the reference follows immediately after 

the author’s name: Smith (1997) analyzes… The only exception are direct quotes where 
the reference always appears at the end of the quote. 

 The rules above apply to the citing of online sources. 
 If a source (such as YouTube) does not indicate the author(s) or editor(s), please use 

‘N.N.’ (no name): N.N. 2009 
 If you refer to a website of a company, please use the company as editor: (Microsoft 

2009). 
6. Direct quotes are given within quotation marks. The quote ends with the source given in 

brackets: “….” (Smith 2009, 34).  
7. Neither footnotes nor endnotes are allowed. 
8. The reference list at the end of the manuscript is alphabetically sorted along the 

authors/editors names. Please pay special attention to the following rules: 
 Books: 

In case a first edition and only one place of publication: Smith, R. (1997): Marketing 
Communication, Publisher, Berlin. 
In case of two or more places of publication: Smith (1997): Marketing Communication, 
Publisher, Berlin et al. 
In case of a second or later edition: Smith, R. (1997): Marketing Communication, 2nd 
ed., Publisher, Berlin. (do not use an addition such as ‘revised edition’). 

 Edited books: 
Smith, R. (ed.) (1997): Marketing Communication, Publisher, Berlin. 
Use ‘eds.’ for two or more editors. 

 Articles in edited books: 
Roberts, M. (1997): Product Placement, in: Smith, R. (ed.): Marketing Communication, 
Publisher, Berlin, 27 – 55. 

 Journal articles: 
Indicate the volume and issue of the journal after the journal’s name:  
Smith, R. (1997): Marketing Communication, in: transfer – Werbeforschung & Praxis, 
50 (3), 34 – 40. 

 Online sources:  
Smith, R. (2006): Marketing Communication, www.mako.com, retrieved February 2, 
2006. 
N.N. (2009a): Pepsi, http://ca.youtube.com/watch?v=Jj7iwxMzxHA, retrieved January 
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19, 2009. 
Microsoft (2009): Plans for Tomorrow, http://www.microsoft.com/plans.htm, retrieved 
March 14, 2009. 

 If there are more than one author/editor, separate them by semicolons. 
 For more than one source from the same author/team of authors and the same year, add 

a, b, etc. to the publication year: Smith (1997a):…. Smith (1997b):… 
 In case authors/editors are not known, they are indicated as ‘N.N.’ (no name). For 

unknown publication years use ‘N.D.’ (no date), and for unknown places of publication 
‘N.P.’ (no place). 

9. As for grammar and language issues, please follow the recommendations given by Merriam-
Webster’s dictionary. Please use only common abbreviations, that is, abbreviations that 
appear in Merriam-Webster. 

 
 
III. Some useful advice for authors 
1. Please work thoroughly on your manuscript. Before submitting the manuscript, make sure 

that the manuscript follows the guidelines for authors, all cited references appear in the 
reference list (and vice versa) and the manuscript is grammatically correct and well written. 

2. Please focus on benefits to the reader: “What can I learn from this manuscript for practice or 
research?” Show practical applications of your work and avenues for further research. 

3. Apply rigorous methods. Provide all information necessary to understand the method and 
analysis that were applied, such as fit indices, significance levels, analytical technique, 
software used, etc. Provide the reviewer and the reader with the possibility to re-analyze your 
data; that is, please be prepared to provide questionnaires and data files if needed.  

4. Discuss any limitations, particularly those related to empirical work. 
5. Be up-to date. Use the most recent editions and the latest articles related to your topic.  Show 

how your manuscript contributes to the newest research or to the newest discussion in 
marketing and management.  

6. Try to learn from the reviews. The reviewers and editors try to help you improve your 
paper, to make it theoretically sound and methodologically rigorous, so that it might be 
publishable in this journal, given the reviewers recommend revision or acceptance in the first 
place. Therefore, please consider each comment of the reviewers. If your manuscript is 
invited for revision, please provide an additional document where you describe how you 
responded to each of the reviewers’ and editors’ comments. 

 
 

Further information is provided at: 

www.transfer-zeitschrift.net 
 


